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JORDY NELSON LEARNS THERE’S “NO PLACE LIKE WISCONSIN”  
IN NEW WISCONSIN TOURISM FALL TV SPOT 

Directed by Jerry Zucker, new tourism ad takes a spin on The Wizard of Oz 
and is premiered to a Green Bay audience  

MADISON, Wis. (Aug. 1, 2013) – Forget Lions and Tigers and Bears, Green Bay Packer Jordy 
Nelson is the star of the new Wisconsin Tourism fall TV commercial, which pays homage to the 
classic movie The Wizard of Oz with the message that “there’s no place like Wisconsin in the 
fall.” Directed by Wisconsin-native and Hollywood director Jerry Zucker (brother to David 
Zucker), the ad will premiere tonight in Green Bay at the Meyer Theater during a screening 
party hosted by the Greater Green Bay Convention and Visitors Bureau.  

The new 90-second commercial, which can be viewed online at 5 p.m. CST, showcases just 
how beautiful Wisconsin is in the fall, while also mixing in elements of humor, warmth and the 
Wisconsin brand of fun. To obtain a downloadable version of the 60- or 90-second spot, 
contact Megan Greve at mgreve@laughlin.com or 414-270-7142. 

“We are incredibly proud of this new fall TV ad and I can’t wait for Wisconsin and the world to 
see it,” said Tourism Secretary Stephanie Klett. “Jerry and Jordy both put their own unique 
stamp on the story and really brought it to life. It’s funny, touching and sweet, not to mention, it 
really shows off Wisconsin’s gorgeous color during the fall, which is the state’s second busiest 
travel season.”  

A 60-second version of the TV ad will air throughout the state of Wisconsin starting Sept. 3 on 
“Inside the Huddle” and Sept. 8 in the Twin Cities and Chicago. In the Milwaukee market, both 
the 90-second and a 60-second version will run. In addition, the 90-second ad will run in select 
cinemas in Wisconsin, Illinois and Minnesota and during NFL games on CBS and Fox in 
Milwaukee, Chicago and the Twin Cities.  

The TV spot features Nelson tossing the football with his real-life wife Emily. Going long for a 
pass, the Packer wide-receiver has a painful meeting with a tree. When he awakes, he finds 
himself in a beautiful fall forest and quickly realizes he’s not in Kansas anymore – Nelson’s 
actual home state.   
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“Being from Kansas, I’ve always been a big fan of the movie The Wizard of Oz,” said Nelson. 
“Now that I play football in Green Bay, I’ve gotten to experience Wisconsin’s breathtaking fall 
color season and was honored to be a part of this ad. But while acting is a lot of fun, I don’t think 
I’ll be quitting my day job any time soon.” 

In addition to the TV spot, Nelson’s partnership with the Wisconsin Department of Tourism 
includes a monthly blog during the football season for TravelWisconsin.com. He will also make 
a personal appearance at the Governor’s Conference on Tourism in March 2014. 

Fans of The Wizard of Oz will appreciate the timing for the fall ad, as it coincides with the re-
release of The Wizard of Oz in IMAX 3-D in September. The classic movie celebrates its 75th 
anniversary in 2014. The new tourism ad will run in IMAX theaters during the week of the re-
release in Wisconsin, Illinois and Minnesota.  

The ad was shot in the Green Bay area in the fall of 2012 and also features Deborah Staples of 
the Milwaukee Repertory Theater Co. who is currently appearing in two productions at American 
Players Theatre in Spring Green.  

“As a diehard Packer fan, directing Jordy was a blast,” said Jerry Zucker. “I showed him how to 
better run a slant rout in press coverage, which should improve his production next season. It 
was also great to be back in my home state because, well, there’s no place like home.”   

So what’s next for Wisconsin Tourism? Both David and Jerry Zucker along with their lifelong 
friend Hollywood director and Wisconsin-native Jim Abrahams will be shooting another series of 
Wisconsin tourism ads this fall to air in 2014.  
 
Milwaukee-based Laughlin Constable is the marketing agency of record for the Department of 
Tourism. 
 
The mission of the Wisconsin Department of Tourism is to market the state as the Midwest’s 
premier travel destination by executing industry-leading marketing programs and establishing 
strategic partnerships. The Department plays a significant role in generating greater economic 
impact and jobs for Wisconsin. The portal for traveler information can be found 
at www.travelwisconsin.com. 
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